Best Event
Name of your organisation. If an external individual or agency was responsible for the work, give their name as well e.g. ‘Fred Bloggs PR Ltd for Mountain View Housing Association

Your name and contact details:

Name: 


Email:


Phone:

In no more than three or four sentences, describe the size and scope of your organisation and those responsible for marketing and communications. If an external individual or agency was responsible for the work, describe them as well.
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In no more than 300 words, describe the purpose of the event (between 1 October 2014 and 30 September 2015) as well as the target audience and the outcomes you achieved. Attach two pieces of evidence (e.g. photograph of the event, screenshot of a web page etc) in support of your entry.
The ‘Derwen Do’ event was Derwen’s 1st annual event for residents. The aim of the event was to bring residents and staff together and break down social exclusion barriers.

The event posed the perfect opportunity to meet new people and make new friendships that widen our resident’s social circles.

This is so important in later years as people become distant and isolated from the wider world.

It was important to us that we made the event as interactive as possible so everyone could get involved and feel a part of the day but also be able to take something away with them.

We wanted to celebrate older people, their achievements and their value within society.

Residents were encouraged to bring along their families and grandchildren to join in the fun as they are just as much a part of the Derwen family.

Our vintage tea dance theme proved massively successfully amongst our guests on what turned out to be a pleasantly sunny Saturday afternoon this September.

We planned a wide range of demonstrations, competitions and classes that everyone from all ages and capabilities could get involved with.

We managed to pack afternoon tea, live music, a magician, gardening demonstrations, a photo booth, a ‘Great Derwen Bake Off’ competition, craft and information stalls, a ‘Health & Wellbeing’ zone with relaxation and beauty treatments, laughter exercise classes, giant games, fruit; traditional sweets and popcorn stalls, all in one afternoon!

Approximately 350 residents attended, of which 77% of the109 residents who completed a feedback form rated the event 4 and 5 out of 5.

From this feedback we can gage what was most and least popular, enabling us to improve next year.

The overall cost of this event was £6,650. We were able to save money by utilising staff skills within the event that wouldn’t normally be used in their day to day line of work. Sharing these skills built stronger bonds between staff and residents.

Evidence 1/2
https://www.youtube.com/watch?v=MOgdtSOkSAw&feature=youtu.be
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Derwen Cymru is the first dedicated older person’s housing association in Wales dedicated to housing for older people (aged 55 and over). Derwen was established in April 2014 and owns 945 homes in Newport, Caerphilly and Monmouthshire. We aim to develop and deliver services that are informed by the needs, aspirations and concerns of older people.





We have approx. 45 members of staff.





Our Community Engagement Officer was the lead on the event. An Event Working group of 8 staff was set up to plan and organise. A staff member from the communication team from our wider umbrella group ‘Seren’ designed the signage, invitations, feedback cards and poster. 


The Event Working Group publicised the event on our website, phone line, and magazine and by putting up posters and by word of mouth. 


20 staff from Derwen and Newport Care & Repair worked at the event on the day. Date of event: 19th September 2015.











